Annex 2: Digital Media Campaign

Facebook and Twitter Performance Statistics
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Gov Delivery Newsletter Statistics
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Join the Caerphilly Conversation

People living and working in Caerphilly county borough are being offered the
opportunity to share their views of life across the area, their views on public services
and suggestions for where things could be improved in the future, as part of a major
new council-led consultation.

Three editions included a link to the Caerphilly Conversation.
English
All three bulletins were sent to 25,575 subscribers
6 December edition
e 19761 total opens
10,448 (41%) unique opens

3360 total clicks
3036 {12%) unique clicks direct to the survey

16 December edition

19740 total opens

11,332 (37%) unique opens

2067 total clicks

1954 (6%) unique clicks direct to the survey

24 December edition

o 17369 total opens
e 10,132 (35%) unique opens



e 1219 total clicks
e 1150 (4%) unique clicks direct to the survey

Welsh

All three editions were sent to 94 subscribers

6 December

e 57 total opens

e 35 (39%) unique opens

e 12 total clicks

e 10 (11%) unique clicks direct to the survey

16 December edition

67 total opens

40 (44%) unique opens

13 total clicks

12 (13%) unique clicks direct to the survey

24 December edition

47 total opens

28 (31%) unique opens

13 total clicks

2 (2%) unique clicks direct to the survey



